
Digital Marketing Model

Buy        

Use         Learn   Find   

Engage      

Attract

Capture

Acquire

Convert

Retain

Extend

Possible Metrics:

-Return visitors

-Views

-Names

-Leads

Possible Metrics:

-Orders

-New members

-Product Registrations

Possible Metrics:

-Visitors

-Clicks

-Quality of Visitors

Possible Metrics:

-RSS sign-ups

-Participants (for 
example in Forums)

-Referrals
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